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LESSON PLANS

BUSINESS STUDIES

 GRADE 10

 TERM 1

FOREWORD

The following Grade 10, 11 and 12 Lesson Plans were developed by Subject Advisors during May 2009. Teachers are requested to look at them, modify them where necessary to suit their contexts and resources. It must be remembered that Lesson Plans are working documents, and any comments to improve the lesson plans in this document will be appreciated. Teachers are urged to use this document with the following departmental policy documents: Subject Statement; LPG 2008; SAG 2008; Examination Guidelines 2009 and Provincial CASS Policy / Guidelines. 

Lesson planning is the duty of each and every individual teacher but it helps when teachers sometimes plan together as a group. This interaction not only helps teachers to understand how to apply the Learning Outcomes (LOs) and Assessment Standards (ASs) but also builds up the confidence of the teachers in handling the content using new teaching strategies.

It must please be noted that in order to help teachers who teach across grades and subjects, an attempt has been made to standardise lesson plan templates and thus the new template might not resemble the templates used in each subject during the NCS training.  However, all the essential elements of a lesson plan have been retained.  This change has been made to assist teachers and lighten their administrative load.

Please note that these lesson plans are to be used only as a guide to complete the requirements of the Curriculum Statements and the work schedules and teachers are encouraged to develop their own learner activities to supplement and /or substitute some of the activities given here (depending on the school environment, number and type of learners in your class, the resources available to your learners, etc). 

Do not forget to build in the tasks for the Programme of Assessment into your Lesson Plans.

Strengthen your efforts by supporting each other in clusters and share ideas. Good Luck with your endeavours to improve Teaching, Learning and Assessment. 

	SUBJECT:  BUSINESS STUDIES                  GRADE: 10                               LESSON PLAN  1                         TERM 1                     TIME: 7 HOURS

	TOPIC: BUSINESS ENVIRONMENT
CONTENT:  
· What is meant by the micro and market business environment? Micro: internal business environment, immediate work environment, the departments within business. Market: consumers, suppliers, competitors, intermediaries (agent), opportunities and threats

· Identifying the components of business environments (micro, market and macro).

Micro-environment, e.g. 
· Vision and strategy/mission statement and objectives; Organisational Resources; Organisational culture and Organisational structure/Eight functional areas namely: General Management, Production, Purchasing, Marketing, Financial, Human Resource, Administration and Public Relations

Market-environment, e.g.

· Suppliers, Customers/Consumers, Intermediaries, Competitors, Civil society (e.g. community based organizations (CBOs) and non-governmental organizations (NGOs), Regulators and Strategic allies

Macro-environment, e.g.

· Natural/physical environment, economic environment, social, cultural and demographic environment, the political and legal, the technological and international

· Discuss the relationship between these environments. Refer to the components above.

INTEGRATION:  10.1.2

	Learning Outcome 1: Business Environment 
The learner is able to demonstrate knowledge and analyse the impact of changing and challenging environments on business practice in all sectors. 
	Learning Outcome 2: Business Ventures 
The learner is able to identify and research viable business opportunities and to explore these and related issues through the creation of achievable business ventures. 
	Learning Outcome 3: Business Roles 
The learner is able to demonstrate and apply contemporary knowledge and skills to fulfill a variety of business roles 
	Learning Outcome 4: Business Operations 
The learner is able to demonstrate and apply a range of management skills and specialized knowledge to perform business operations successfully 

	10.1.1 Identify the various components of micro (internal), market and macro business environments, and discuss the relationship between these environments. 
	X
	10.2.1 Design and use a research instrument to assess the needs and wants in an identified environment
	
	10.3.1. Explain how creative thinking can contribute towards successful and sustainable business practice. 
	
	10.4.1. Identify and briefly discuss the eight business functions. 

	

	10.1.2. Analyse and explain the features of the micro (internal), market and macro business environments in detail. 
	
	10.2.2 Identify possible business opportunities (based on researched needs and wants) and apply a strengths, weaknesses, opportunities and threats (SWOT) analysis to determine a viable business venture. 
	
	10.3.2. Use creative thinking to generate entrepreneurial opportunities and to solve business problems. 

	
	10.4.2. Analyse how the business functions are interrelated and how they operate in small, medium and big business contexts. 
	

	10.1.3. Identify and discuss contemporary socioeconomic issues that impact on business. 
	
	10.2.3 Develop a business plan (including a financial analysis) that can be implemented. 
	
	10.3.3. Analyse the concept of self-management and discuss how it is relevant in a business context. 
	
	10.4.3. Identify the levels and tasks of general management and use this information to analyse these within a public or private organisation. 
	

	10.1.4. 


	
	10.2.4. Investigate and debate factors that impact on business location decisions. 
	
	
	
	
	

	10.1.5. Investigate the nature of business being conducted in the vicinity and classify it into primary, secondary and tertiary enterprises 
	X
	10.2.5
	
	
	
	10.4.5 Analyse and explain the following functions and their importance in achieving business objectives:  administration; financing; purchasing; public relations. 
	

	
	
	10.2.6. Present a variety of business-related information clearly and accurately in verbal and non-verbal format (including graphs). 
	
	
	
	
	

	
	
	10.2.7 Describe the relevance of contracts and their legal implications in different business contexts. 
	
	10.3.7. Assess self and identify possible business careers that are interesting. 
	
	
	

	
	
	10.2.8
	
	10.3.8. Identify ways in which people need to work together to accomplish business objectives and discuss factors that can influence these relationships (e.g. prejudice, beliefs, values and diversity). 
	
	
	

	
	
	
	
	10.3.9. Identify the criteria for successful and collaborative team performance in a business context and assess a team against these criteria. 
	
	
	

	
	
	
	
	10.3.10. Identify ways in which a business can contribute responsibly towards its immediate community 
	
	
	

	TEACHER ACTIVITIES
	LEARNER ACTIVITIES
	RESOURCES
	ASSESSMENT
	DATE COMPLETED

	Teacher will ask questions on prior knowledge on business environment.
	Learners will answer the questions asked.
	
	Baseline assessment
	

	Differentiate between the components of business environments:-

MICRO:- between the function, –department,-organizational structures,-operations 
Teacher will write notes

Give them a case study

MARKET:-competitors,-agents,-physical environment,  personnel
MACRO: Teacher will  ask the learners to list the components: -Economic forces,-Social forces,-Technological, --Global forces,-Political forces

Explains the impact of the external factors on the business.

Teacher writes notes on the chalkboard.


	Listen

Write notes

Learners work with teacher through the case study

Will respond by writing the answers on the board

Listen

Write notes
	Chalkboard

Textbook
	Case study to identify components of business environments.


	

	Interrelation between micro (internal), market and macro (external) environments.

Give them a case study

Together with learners we develop a questionnaire about businesses.

Teacher informs businesses.

Monitor, evaluate and interact with the group presentations.


	Case study

Will use the questionnaire to visit local businesses.

Report back by groups.

Responds through questions and comments, during and after presentation.
	Work books

Case study.

Local businesses.

Poster.

Questionnaire


	Case study 

Group work

Group presentations
	

	Homework:  

	Enrichment/Expanded Opportunities: 

	Teacher Reflections:


SIGNATURE
_____________________________           ________________          _____________________________      ____________
TEACHER




DATE


       HOD / SMT



DATE
	SUBJECT:  BUSINESS STUDIES                  GRADE: 10                               LESSON PLAN 2                         TERM 1                     TIME: ……HOURS



	TOPIC: SOCIO-ECONOMIC ISSUES
CONTENT:  Explore contemporary socio-economic issues (e.g. poverty, HIV/AIDS, Unemployment, Gambling, Skills levy, Violence, Crime, Riots, etc.)
                      Analyze their impact on business.

INTEGRATION :10.1.2.

	Learning Outcome 1: Business Environment 
The learner is able to demonstrate knowledge and analyse the impact of changing and challenging environments on business practice in all sectors. 
	Learning Outcome 2: Business Ventures 
The learner is able to identify and research viable business opportunities and to explore these and related issues through the creation of achievable business ventures. 
	Learning Outcome 3: Business Roles 
The learner is able to demonstrate and apply contemporary knowledge and skills to fulfill a variety of business roles 
	Learning Outcome 4: Business Operations 
The learner is able to demonstrate and apply a range of management skills and specialized knowledge to perform business operations successfully 

	10.1.1 Identify the various components of micro (internal), market and macro business environments, and discuss the relationship between these environments. 
	
	10.2.1 Design and use a research instrument to assess the needs and wants in an identified environment
	
	10.3.1. Explain how creative thinking can contribute towards successful and sustainable business practice. 
	
	10.4.1. Identify and briefly discuss the eight business functions. 

	

	10.1.2. Analyse and explain the features of the micro (internal), market and macro business environments in detail. 
	
	10.2.2 Identify possible business opportunities (based on researched needs and wants) and apply a strengths, weaknesses, opportunities and threats (SWOT) analysis to determine a viable business venture. 
	
	10.3.2. Use creative thinking to generate entrepreneurial opportunities and to solve business problems. 

	
	10.4.2. Analyse how the business functions are interrelated and how they operate in small, medium and big business contexts. 
	

	10.1.3. Identify and discuss contemporary socioeconomic issues that impact on business. 
	X
	10.2.3 Develop a business plan (including a financial analysis) that can be implemented. 
	
	10.3.3. Analyse the concept of self-management and discuss how it is relevant in a business context. 
	
	10.4.3. Identify the levels and tasks of general management and use this information to analyse these within a public or private organisation. 
	

	10.1.4. 


	
	10.2.4. Investigate and debate factors that impact on business location decisions. 
	
	
	
	
	

	10.1.5. Investigate the nature of business being conducted in the vicinity and classify it into primary, secondary and tertiary enterprises 
	
	10.2.5
	
	
	
	10.4.5 Analyse and explain the following functions and their importance in achieving business objectives:  administration; financing; purchasing; public relations. 
	

	
	
	10.2.6. Present a variety of business-related information clearly and accurately in verbal and non-verbal format (including graphs). 
	
	
	
	
	

	
	
	10.2.7 Describe the relevance of contracts and their legal implications in different business contexts. 
	
	10.3.7. Assess self and identify possible business careers that are interesting. 
	
	
	

	
	
	10.2.8
	
	10.3.8. Identify ways in which people need to work together to accomplish business objectives and discuss factors that can influence these relationships (e.g. prejudice, beliefs, values and diversity). 
	
	
	

	
	
	
	
	10.3.9. Identify the criteria for successful and collaborative team performance in a business context and assess a team against these criteria. 
	
	
	

	
	
	
	
	10.3.10. Identify ways in which a business can contribute responsibly towards its immediate community 
	
	
	

	TEACHER ACTIVITIES
	LEARNER ACTIVITIES
	RESOURCES
	ASSESSMENT
	DATE COMPLETED

	Explain all the socio-economic issues.

Debate: Dividing class into two groups:

Topic: Poverty

           HIV/AIDS


	Listen

Learners write down outcomes of their debate and present it.
	Textbook

Chalkboard

Magazines.

HIV/AIDS poster and brochures.

Newspaper cuttings.
	Debate.

Case study.

Scenario contemporary socio-economic issues.
	

	Unemployment and Crime:-

Group learners and ask them to brainstorm the two issues.
	They brainstorm
	Textbook.

Magazines.

Newspapers cutting.
	Brainstorm
	

	Gambling:

Introduce the topic and explain in detail.

Notes on the chalkboard.

Together with learners we go through the case study
	Listen

Note taking

Ask learner to read the case study.

Answer question from the case study.
	Chalkboard

Workbooks

Case study -(working together)


	Case study


	

	Riots and Violence:-

Explain the difference  between the two terms.

Notes.

Ask learners to collect information about all the socio-economic issues
	Listen.

Write down notes.

In groups they collect the information
	Chalkboard.

Note book

Library

Newspaper

Magazines
Community
	Chalkboard.

Research
	

	Explain the impact of socio-economic issues on businesses.

Notes

Divide them in groups where they will do one Topic per group. E.g.
Poverty and HIV/AIDS.

Research project.

· Give guidelines on how to do the project to learners.

· Explain the rubric.
	Listen.

Write down notes

Research project


	Textbook

Chalkboard

Library

Newspaper

Magazines

Community
	Chalkboard

Research project
	

	Homework:  

	Enrichment/Expanded Opportunities: 

	Teacher Reflections:


SIGNATURE
_____________________________           ________________          _____________________________      ____________
TEACHER




DATE


       HOD / SMT



DATE

	SUBJECT:  BUSINESS STUDIES                  GRADE: 10                               LESSON PLAN 3                         TERM 1                     TIME: 16 HOURS

	TOPIC: Business opportunity
CONTENT:  
Research instruments and collecting information (e.g. questionnaires, Interview structures) -- Business opportunities (based on researched needs and wants) and SWOT Analysis to determine a viable business venture.

 INTEGRATION : 10.2.4,10.3.1,10.3.2,10.3.7

	Learning Outcome 1: Business Environment 
The learner is able to demonstrate knowledge and analyse the impact of changing and challenging environments on business practice in all sectors. 
	Learning Outcome 2: Business Ventures 
The learner is able to identify and research viable business opportunities and to explore these and related issues through the creation of achievable business ventures. 
	Learning Outcome 3: Business Roles 
The learner is able to demonstrate and apply contemporary knowledge and skills to fulfill a variety of business roles 
	Learning Outcome 4: Business Operations 
The learner is able to demonstrate and apply a range of management skills and specialized knowledge to perform business operations successfully 

	10.1.1 Identify the various components of micro (internal), market and macro business environments, and discuss the relationship between these environments. 
	
	10.2.1 Design and use a research instrument to assess the needs and wants in an identified environment
	X
	10.3.1. Explain how creative thinking can contribute towards successful and sustainable business practice. 
	
	10.4.1. Identify and briefly discuss the eight business functions. 

	

	10.1.2. Analyse and explain the features of the micro (internal), market and macro business environments in detail. 
	
	10.2.2 Identify possible business opportunities (based on researched needs and wants) and apply a strengths, weaknesses, opportunities and threats (SWOT) analysis to determine a viable business venture. 
	X
	10.3.2. Use creative thinking to generate entrepreneurial opportunities and to solve business problems. 

	
	10.4.2. Analyse how the business functions are interrelated and how they operate in small, medium and big business contexts. 
	

	10.1.3. Identify and discuss contemporary socioeconomic issues that impact on business. 
	
	10.2.3 Develop a business plan (including a financial analysis) that can be implemented. 
	
	10.3.3. Analyse the concept of self-management and discuss how it is relevant in a business context. 
	
	10.4.3. Identify the levels and tasks of general management and use this information to analyse these within a public or private organisation. 
	

	10.1.4. 


	
	10.2.4. Investigate and debate factors that impact on business location decisions. 
	
	
	
	
	

	10.1.5. Investigate the nature of business being conducted in the vicinity and classify it into primary, secondary and tertiary enterprises 
	
	10.2.5
	
	
	
	10.4.5 Analyse and explain the following functions and their importance in achieving business objectives:  administration; financing; purchasing; public relations. 
	

	
	
	10.2.6. Present a variety of business-related information clearly and accurately in verbal and non-verbal format (including graphs). 
	
	
	
	
	

	
	
	10.2.7 Describe the relevance of contracts and their legal implications in different business contexts. 
	
	10.3.7. Assess self and identify possible business careers that are interesting. 
	
	
	

	
	
	10.2.8
	
	10.3.8. Identify ways in which people need to work together to accomplish business objectives and discuss factors that can influence these relationships (e.g. prejudice, beliefs, values and diversity). 
	
	
	

	
	
	
	
	10.3.9. Identify the criteria for successful and collaborative team performance in a business context and assess a team against these criteria. 
	
	
	

	
	
	
	
	10.3.10. Identify ways in which a business can contribute responsibly towards its immediate community 
	
	
	

	TEACHER ACTIVITIES
	LEARNER ACTIVITIES
	RESOURCES
	ASSESSMENT
	DATE COMPLETED

	Together with the learners we will design a research instrument to assess the needs and wants of the environment.(e.g. questionnaires, interview structures)

Inform identified local businesses through letter or visits.

Monitor, evaluate and interact with the group presentation.
	They should identify the business environment where the business is going to operate.

Questionnaires

Must work in groups to visit the local identified businesses.

Report back by groups.

Responds to questions asked while presenting.
	Textbook

Local business

Community
	Design a research instrument. (Questionnaire)

Group work

Presentation
	

	Explain the concepts of SWOT analysis.

List the Strengths, Weaknesses, Opportunities and Threats.

Ask learners to form groups so as to analyse the case study.

· Internal and external environments

· SWOT analysis.
	Listen

Writing notes
ACTIVITY

Discuss whether each example is part of the internal or external environment.
	Textbook

Business magazines

ACTIVITY

Textbook
	Class work

Case study
	

	Homework:  

	Enrichment/Expanded Opportunities: 

	Teacher Reflections:


SIGNATURE
_____________________________           ________________          _____________________________      ____________
TEACHER




DATE


       HOD / SMT



DATE
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