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INSTRUCTIONS AND INFORMATION  
    
1. Answer ALL the questions.  
    
2. SECTION A must be answered on the attached ANSWER SHEET which 

should be placed in the back of the ANSWER BOOK. 
 

    
3. Number the answers correctly according to the numbering system used 

in this question paper. 
 

    
4. Start EACH question on a NEW page.  
    
5. A calculator may be used.  
    
6. Write in black or blue ink only.  
    
7. Write neatly and legibly.  



(COPYRIGHT 06/09) CONSUMER STUDIES (CNST) 3 
 
SECTION A  

 
QUESTION 1  

 
1.1 MULTIPLE-CHOICE QUESTIONS  

 
 Various possible options are provided as answers to the following 

questions.  Choose the answer and make a cross (x) in the block (A – D) 
next to the question number (1.1.1 – 1.1.10) on the attached ANSWER 
SHEET.  No marks will be awarded if more than one cross (x) appears for 
an answer. 

 

 
 1.1.1 A fashion leader is a person who …  
    
  A only wears high fashion clothing.  
  B individualises classic styles.  
  C has enough confidence to wear a new fashion before most 

other people do. 
 

  D rejects unflattering styles immediately. (2) 
     
 1.1.2 Which item of clothing is a classic style?  
     
  A White shirt  
  B Jersey  
  C Corduroy jacket  
  D Floral outfit (2) 
     
 1.1.3 Fashion is …  
     
  A dictated by fashion designers.  
  B a style of clothing that the majority of people in a specific age 

group wear. 
 

  C wearing the latest brand-label item of clothing.  
  D the clothes worn by a fashion designer. (2) 
     
 1.1.4 If you are allergic to dairy products, the following component in 

food should be avoided: 
 

     
  A Lacto globulin  
  B Amino acids  
  C Soya  
  D Butein (2) 
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 1.1.5 When the total energy supply and intake of essential nutrients is 

less than body requirements, it is referred to as … 
 

     
  A under-nutrition.  
  B over-nutrition.  
  C malnutrition.  
  D balanced diet . (2) 
     
 1.1.6 Females need more ... than men.  
     
  A calcium  
  B magnesium  
  C zinc  
  D iron (2) 
     
 1.1.7 A T-shirt with the emblem proudly South African, shows that …  
     
  A the T-shirt was made in South Africa.  
  B the T-shirt is sold at the lowest price.  
  C the T-shirt satisfies a certain companies standards.  
  D the T-shirt manufacturer commits to healthy environment 

practices. 
 

(2) 
     
 1.1.8 A person who selects clothes that will make them look and feel a 

part of a specific group is influenced by the … environment. 
 

     
  A socio-political  
  B socio-economic  
  C socio-psychiatric  
  D socio-psychological (2) 
     
 1.1.9 This dish will provide the nutrient iodine, which is needed for the 

normal functioning of the thyroid gland. 
 

     
  A Bacon and eggs  
  B Mushroom and cheese omelette  
  C Beef stews and vegetables  
  D Fish and mashed potatoes (2) 
     
 1.1.10 Prepare a meal that is rich in vitamins A, C, E and selenium would 

be beneficial for a person suffering from … 
 

     
  A high blood pressure.  
  B anaemia.  
  C diabetes.  
  D HIV/Aids. (2) 
   (10 x 2) (20) 
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1.2 MATCHING ITEMS  
     
 Match the explanation in COLUMN B with the fashion term in COLUMN A.  

Write the letter (A – G) next to the number (1.2.1 – 1.2.5) on your answer 
sheet. 

 

     
 COLUMN A 

FASHION TERM 
COLUMN B 

EXPLANATION 
1.2.1 Style A It is the outline of your body or of a garment 
1.2.2 Fashion fad B Describes the lines that distinguish one form 

from another 
1.2.3 Haute couture C It is a fashion that is short-lived 
1.2.4 Silhouette D New styles or designs that are worn and 

accepted by a limited group 
1.2.5 Mass fashion E A style produced in volume and adopted by 

mass markets 
  F They are timeless, simply designed and 

suitable for most people 
  G Refers to a new garment styles that are worn 

by a few fashion leaders 
 
   (5 x 2) (10) 

 
1.3 Choose from COLUMN B the cause that match the health problem in 

COLUMN A.  Write the letter (A – G) next to the number (1.3.1 – 1.3.5) on 
your answer sheet. 

 

 
 COLUMN A COLUMN B 

HEALTH PROBLEMS CAUSES 
1.3.1 Anaemia A Not having enough calcium, 

phosphorus and vitamin B 
1.3.2 Overweight/obese B Too much saturated fats 
1.3.3 Osteoporosis C Taking too much salt 
1.3.4 High blood pressure D Overeating 
1.3.5 High cholesterol E Not having enough iron in the diet 
  F Lack of vitamin A and C 
  G Excess of glucose intake 

 
   (5 x 2) (10) 
    
  TOTAL SECTION A:  40
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SECTION B  

 
FOOD AND NUTRITION  

 
QUESTION 2  

 
2.1 Answer the following questions with regard to OBESITY.  
     
 2.1.1 Explain the term OBESITY. (2) 
     
 2.1.2 More and more young children are becoming obese.  Give possible 

reasons for this occurrence. 
 

(4) 
     
2.2 Give FOUR characteristics of organic foods. (4) 
     
2.3 Answer the following questions on diabetics:  
     
 2.3.1 List FOUR possible reasons why people become diabetic. (4) 
     
 2.3.2 Mention FOUR symptoms associated with this condition. (4) 
     
 2.3.3 Suggest THREE foods that must be limited in their diet. (3) 

 
2.4 Suggest FOUR guidelines for improving the nutritional status of a person  

suffering from HIV/Aids. 
 

(4) 
 
2.5 Answer the following questions on OSTEOPOROSIS.  
     
 2.5.1 Explain this condition. (2) 
    
 2.5.2 Describe how you can prevent this condition. (5) 

 
2.6 2.6.1 List FOUR examples of high cholesterol foods. (4) 
     
 2.6.2 Suggest FOUR ways to a high cholesterol sufferer to improve 

his/her eating patterns. 
 

(4) 
    
  TOTAL SECTION B:  40
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SECTION C:  CLOTHING  

 
QUESTION 3  

 
3.1 Name the phases of the fashion cycle in the correct order. (4) 

 
3.2 Describe the importance of appearance in a new position at work. (5) 

 
3.3 Suggest FIVE ways of how a businesswomen- or man should dress when 

going to work. 
 

(5) 
 
3.4 If clothes had been imported from China, how would this affect the price and 

the South African clothing industry?  Explain you answer. 
 

(4) 
 
3.5 Disabled people are people who are very often ignored.  Advice a fashion  

designer about guidelines to bear in mind when designing clothes for them. 
 

(4) 
 
3.6 Brand label has become more popular amongst teenagers lately.  Discuss 

the impact that it has on teenagers choice of clothing. 
 

(4) 
 
3.7 Explain how a working wardrobe should be planned? (8) 

 
3.8 Explain how the following socio-psychological factors affect the choice of 

clothing for working people: 
 

     
 3.8.1 fashion (2) 
     
 3.8.2 type of work and lifestyle (2) 
     
 3.8.3 tradition and beliefs (2) 
     
   TOTAL SECTION C:  40
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SECTION D  

 
PRACTICAL COMPONENT  

 
Choose the question that suits the practical option your school offers and only 
answer the one question namely: 
 
QUESTION 4: FOOD 
     OR 
QUESTION 5: CLOTHING 
     OR 
QUESTION 6: SOFT FURNISHING 

 

 
QUESTION 4:  FOOD OPTION  

 
Read the case study below and answer the questions that follow:  

 
CASE STUDY  

 
MANGO GLADNESS 
 
After Mrs Naidoo’s husband was transferred, they moved to a small mining town.  The 
new house has a big kitchen and three big mango trees in the back yard.  The mining 
community is small and the local supermarket belongs to Mrs Naidoo’s neighbour and 
they supply the community with their daily needs. 
 
To contribute towards the family’s budget, Mrs. Naidoo and her two teenage 
daughters decide to sell their well-known family’s atchar to the community.  The 
recipe is a family favourite and she is convinced that the community would like her 
recipe. 
 
RECIPE: 
9 green mangos 
4 red peppers 
4 onions 
250 ml vinegar 
500 g brown sugar 
25 g salt 
Peel of 2 lemons 
 
Peel and chop the mangos into small pieces.  Pour over the vinegar.  Chop the onions 
and red peppers and add it to the mangos.  Add the rest of the ingredients and 
simmer everything together till the onions and red peppers are soft and the mixture 
thickens.  Bottle it while still warm and seal immediately. 

 
4.1 Define the term target market. (2) 

 
4.2 Identify Mrs Naidoo’s target market. (2) 

 
4.3 Name TWO methods Mrs Naidoo could use to collect market research. (2) 

 
4.4 Adapt the recipe in order to produce FOUR times the volume of atchar. (7) 
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4.5 Formulate suggestions for Mrs Naidoo’s marketing campaign regarding:  
     
 4.5.1 Place (3) 
     
 4.5.2 Promotions (3) 

 
4.6 List FOUR production resources at Mrs Naidoo’s disposal. (4) 

 
4.7 Describe suitable packaging for this product. (4) 

 
4.8 Suggest guidelines to ensure that the packaging has maximum appeal. (5) 

 
4.9 Draw a label for Mrs Naidoo’s atchar.  Ensure that all the necessary 

information is provided on the label. 
 

(4) 
 
4.10 Give TWO reasons why Mrs Naidoo’s venture might fail. (4) 
  [40] 

 
QUESTION 5:  CLOTHING OPTION  

 
Read the case study below and answer the questions:  

 
CASE STUDY  

 
EXCLUSIVE CLOTHES 
 
Mrs Nnatsi’s husband is transferred.  They are moving to a big town where the climate 
is very uncertain, very warm in the summer and cold in the winter.  The women of the 
area often buy unique clothes at exclusive clothing outlets and travel often. 
 
The new house has a big room suitable for Mrs Nnatsi’s needlework.  To contribute 
towards the family income, Mrs Nnatsi decides to market her hand embroidered 100% 
white linen blouses. 
MATERIAL: 
100% linen material 

 
5.1 Define the term target market. (2) 

 
5.2 Identify Mrs Nnatsi’s target market. (4) 

 
5.3 List TWO methods Mrs Nnatsi could use to collect market research. (2) 

 
5.4 Why is Mrs Nnatsi’s product suitable for the target market? (3) 

 
5.5 Formulate suggestions for Mrs Nnatsi’s marketing campaign regarding:  
     
 5.5.1 Place (3) 
     
 5.5.2 Promotions (3) 

 
5.6 Name FOUR production resources at Mrs Nnatsi’s disposal. (4) 
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5.7 Describe suitable packaging for this product. (4) 

 
5.8 Suggest guidelines to ensure that the packaging has maximum appeal. (5) 

 
5.9 Draw a label for Mrs Nnatsi’s blouse.  Ensure that all the necessary 

information is provided on the label. 
 

(6) 
 
5.10 Give TWO reasons why Mrs Nnatsi’s venture might fail. (4) 
  [40] 

 
QUESTION 6:  SOFT FURNISHING OPTION  

 
Read the case study below and answer the questions:  

 
CASE STUDY  

 
Mrs Niemand’s husband is transferred.  They are moving to a small rural town where 
interior shops are scarce. 
 
To live out her love and to contribute towards their income, Mrs Niemand decides to 
make her many beautiful scatter cushions and to sell it at the local home-industry. 

 
6.1 Define the term target market. (2) 

 
6.2 Identify Mrs Niemand’s target market. (4) 

 
6.3 Name TWO methods Mrs Niemand could use to collect market research. (2) 

 
6.4 Why is Mrs Niemand’s product suitable for the target market? (3) 

 
6.5 Formulate suggestions for Mrs Niemand’s marketing campaign regarding:  
     
 6.5.1 Place (3) 
     
 6.5.2 Promotions (3) 

 
6.6 Name FOUR production resources at Mrs. Niemand’s disposal.  (4) 

 
6.7 Describe suitable packaging for this product. (4) 

 
6.8 Suggest guidelines to ensure that the packaging has maximum appeal. (5) 

 
6.9 Draw a label for Mrs Niemand.  Ensure that all the necessary information is 

provided on the label. 
 

(6) 
 
6.10 Give TWO reasons why Mrs Niemand’s venture might fail. (4) 
  [40] 
   
 TOTAL SECTION D:  40
   
 GRAND TOTAL:  160
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ANTWOORDBLAD  
ANSWER SHEET 

CONSUMER STUDIES GR 12 
 
NAAM: 
NAME: 

JUNIE 2009 
JUNE 2009 

 
AFDELING A / SECTION A 

 
VRAAG 1 / QUESTION 1 
 
1.1 1.1.1 A B C D  
 1.1.2 A B C D 

1.1.3 A B C D 
1.1.4 A B C D 
1.1.5 A B C D 
1.1.6 A B C D 
1.1.7 A B C D 
1.1.8 A B C D 
1.1.9 A B C D    
1.1.10 A B C D (10 x 2) 20  

 
 
1.2 1.2.1    
 1.2.2  

1.2.3  
1.2.4     
1.2.5  (5 x 2) 10  

 
 
1.3 1.3.1    
 1.3.2  

1.3.3  
1.3.4     
1.3.5  (5 x 2) 10  

   
 TOTAAL / TOTAL 40 

 
 

VERBRUIKERSTUDIES GR 12 



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles false
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
    /AlisonRegular
    /Arial-Black
    /Arial-BoldItalicMT
    /Arial-BoldMT
    /Arial-ItalicMT
    /ArialMT
    /ArialNarrow
    /ArialNarrow-Bold
    /ArialNarrow-BoldItalic
    /ArialNarrow-Italic
    /ArialRoundedMTBold
    /GoudyStout
    /IDAutomationHC39M
    /OCRAbyBT-Regular
    /OCRAExtended
    /OCRAStd
    /OCRB10PitchBT-Regular
    /Tahoma
    /Tahoma-Bold
    /TimesNewRomanPS-BoldItalicMT
    /TimesNewRomanPS-BoldMT
    /TimesNewRomanPS-ItalicMT
    /TimesNewRomanPSMT
    /Verdana
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [595.276 841.890]
>> setpagedevice


