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TERM 3 

GRADE 11
FOREWORD

The following Grade 10, 11 and 12 Lesson Plans were developed by Subject Advisors during May 2009. Teachers are requested to look at them, modify them where necessary to suit their contexts and resources. It must be remembered that Lesson Plans are working documents, and any comments to improve the lesson plans in this document will be appreciated. Teachers are urged to use this document with the following departmental policy documents: Subject Statement; LPG 2008; SAG 2008; Examination Guidelines 2009 and Provincial CASS Policy / Guidelines. 

Lesson planning is the duty of each and every individual teacher but it helps when teachers sometimes plan together as a group. This interaction not only helps teachers to understand how to apply the Learning Outcomes (LOs) and Assessment Standards (ASs) but also builds up the confidence of the teachers in handling the content using new teaching strategies.

It must please be noted that in order to help teachers who teach across grades and subjects, an attempt has been made to standardize lesson plan templates and thus the new template might not resemble the templates used in each subject during the NCS training.  However, all the essential elements of a lesson plan have been retained.  This change has been made to assist teachers and lighten their administrative load.

Please note that these lesson plans are to be used only as a guide to complete the requirements of the Curriculum Statements and the work schedules and teachers are encouraged to develop their own learner activities to supplement and /or substitute some of the activities given here (depending on the school environment, number and type of learners in your class, the resources available to your learners, etc). 

Do not forget to build in the tasks for the Programme of Assessment into your Lesson Plans.

Strengthen your efforts by supporting each other in clusters and share ideas. Good Luck with your endeavors to improve Teaching, Learning and Assessment. 

	SUBJECT:  TOURISM          GRADE: 11      LESSON PLAN 1           TERM 3           TIME: 20 Hours 


	CONTENT:  

· Information on South Africa’s major tourist attractions in every province

· Reasons for visiting each province

· Analyse statistics about the length of stay and provincial distribution of tourists.

· Marketing of tourists sites

· Identifying target market

· Develop a marketing strategy for a new tourist development in the region.

Baseline assessment:

The teacher asks learner revision questions on previous knowledge about the Tourism arrival statistics in South Africa to determine:

· Foreign market share

· Length of stay of tourists



	LEARNING OUTCOME 1: 
	LEARNING OUTCOME 2: 
	LEARNING OUTCOME 3: 
	LEARNING OUTCOME 4: 

	Tourism as an interrelated system -The learner is able to evaluate the tourism industry as an interrelated system
	Responsible and Sustainable Tourism - The learner is able to demonstrate an understanding of the importance and benefit of responsible and sustainable tourism on social, economic and environmental growth.
	Tourism Geography, Attractions and Travel Trends - The learner is able to source, analyse and critically evaluate information on physical features, attractions, travel trends and the impact that events/occurrences have on a destination.
	Customer Care and Communication -  The learner is able to apply effective communication skills to demonstrate professional conduct, deliver service excellence and function as a member of a team.

	11.1.1 Analyse the interdependence and interrelationship between the sectors, sub-sectors and role players, and their impact on service delivery.
	
	11.2.1 Evaluate the environmental components present in the local community that are indicative of tourism potential.
	
	11.3.1 Explain why specific attractions and/or physical features are regarded as icons and determine their location globally.
	
	11.4.1 Demonstrate ways to interact effectively in a diverse environment to ensure customer satisfaction.
	

	11.1.2 Discuss ways of promoting domestic tourism and making tourism accessible to all South Africans for the benefit of the whole country.
	
	11.2.2 Draft an implementation plan to upgrade and maintain the local environment.


	
	11.3.2 Determines the transport services that operate between South Africa’s cities and gateways, and interpret transport timetables and schedules.
	
	11.4.2 Describe the correct procedures to follow when dealing with different types of customer complaints.


	

	11.1.3 Investigate and identify the knowledge, skills, values and attitudes required to function successfully within the tourism industry.
	
	11.2.3 Investigate and evaluate available infrastructure and businesses in the local community to support visitors to the area, and make recommendations for improvement.
	
	11.3.3 Analyse, evaluate and report on each SADC country as a tourist destination in terms of:

· Accessibility

· Infrastructure

· Main attractions and/or tourist activities.
	
	11.4.3 Demonstrate a variety of strategies to present a professional image in a variety of tourism contexts.
	

	
	
	11.2.4 Explore local heritage sites of significance and explain why the sites are significant.
	
	11.3.4 Determine the reasons why tourists visit each province and suggest ways of marketing a new tourist development in the region.
	x
	11.4.4 Function as a member of a team in order to achieve team goals.
	

	 
	
	
	
	11.3.5 Examine the buying power of the South African rand in relation to other currencies and its effect on tourism.
	
	11.4.5 Select the most appropriate method to communicate in a variety of contexts.
	

	
	
	
	
	11.3.6 Explain the benefits of hosting a global event within a tourism context.
	
	
	

	TEACHER ACTIVITIES
	LEARNER  ACTIVITIES
	RESOURCES
	ASSESSMENT
	DATE COMPLETED

	· Group learners according to the nine provinces of South Africa.  Distribute the maps of nine provinces to the groups and lead discussions on major tourists’ attractions in each province. 

· Name and describe the province where the attraction is situated.

· Identify and name major attractions and classify the attractions into natural or man-made.

· Determine which types of tourists are likely to visit the attraction and accessibility of these provinces according to transport means.
	Form groups of nine to represent provinces.

Receive maps and work on them to answer questions.  The groups report back to class and discuss their findings.


	Provincial maps

Textbooks

Discover South Africa (available from Engine garages)

Brochures and Pamphlets

Travel magazines

SADC website , www.retosa.co.za
	Worksheets

Test

Research Project

PAT Phase 3 start

Tool: memorandum, rubric
	

	Teacher uses the information gathered from learners’ groups of the provinces to unpack the in-depth study of each province and elements that attract tourists and the most frequently visited areas.
	Listen and write notes on elements that attract tourists.
	
	
	

	The teacher discusses statistics about length of stay of tourists in each province. 

Provide learners with latest statistics graphs to interact with.
	Study graphs and participate in discussion with the teacher to identify statistical data of length of stay of tourists.
	Graphs

Provincial maps
	PAT continues

Research task
	

	Uses a meander map to demonstrate in class as one of marketing strategies used to advertise a tourist product (attraction) in a given province/site.
	Use the given example of a meander map to form up their own marketing strategies and display these in class and do gallery walk.
	Brochures

Provincial maps
	
	

	The teacher unpacks the three main aspects of marketing used by tourism organizations:

· Marketing mix

· Target market

· SWOT analysis
	Listen and take note of points said by the teacher.

Identify a tourism product and develop fliers/posters/brochures to advertise it.
	Brochures
	PAT continues
	

	
	
	
	
	

	Homework:  As determined by the teacher.

	Enrichment/Expanded Opportunities:  Invite a Business Studies teacher to give a talk on how to market a local product.

	Teacher Reflections:




SIGNATURES:

____________________                                  ________________                   _______________                               ____________

TEACHER




DATE


       HOD / SMT



DATE

	SUBJECT:  TOURISM          GRADE: 11      LESSON PLAN 2           TERM 3           TIME: 16 Hours 


	CONTENT:  


· SADC countries

· Location

· Accessibility from South Africa

· Infrastructure available for tourists e.g. airports, roads, etc.

· The elements that attract tourists

· Tourist attractions/activities

· Health and safety risks for tourists

Baseline assessment:

The teacher asks learner revision questions on previous knowledge about the Tourism arrival statistics in South Africa to determine:

· Ask them what they understand about SADC and which countries belong there.

	LEARNING OUTCOME 1: 
	LEARNING OUTCOME 2: Responsible and Sustainable Tourism.
	LEARNING OUTCOME 3: Tourism Geography, Attractions and Travel Trends
	LEARNING OUTCOME 4: Customer Care and Communication

	Tourism as an interrelated system The learner is able to evaluate the tourism industry as an interrelated system
	The learner is able to demonstrate an understanding of the importance and benefit of responsible and sustainable tourism on social, economic and environmental growth.
	The learner is able to source, analyse and critically evaluate information on physical features, attractions, travel trends and the impact that events/occurrences have on a destination.
	The learner is able to apply effective communication skills to demonstrate professional conduct, deliver service excellence and function as a member of a team.

	11.1.1 Analyse the interdependence and interrelationship between the sectors, sub-sectors and role players, and their impact on service delivery.
	
	11.2.1 Evaluate the environmental components present in the local community that are indicative of tourism potential.
	
	11.3.1 Explain why specific attractions and/or physical features are regarded as icons and determine their location globally.
	
	11.4.1 Demonstrate ways to interact effectively in a diverse environment to ensure customer satisfaction.


	

	11.1.2 Discuss ways of promoting domestic tourism and making tourism accessible to all South Africans for the benefit of the whole country.
	
	11.2.2 Draft an implementation plan to upgrade and maintain the local environment.


	
	11.3.2 Determines the transport services that operate between South Africa’s cities and gateways, and interpret transport timetables and schedules.
	
	11.4.2 Describe the correct procedures to follow when dealing with different types of customer complaints.


	

	11.1.3 Investigate and identify the knowledge, skills, values and attitudes required to function successfully within the tourism industry.
	
	11.2.3 Investigate and evaluate available infrastructure and businesses in the local community to support visitors to the area, and make recommendations for improvement.
	
	11.3.3 Analyse, evaluate and report on each SADC country as a tourist destination in terms of:

· Accessibility

· Infrastructure

· Main attractions and/or tourist activities.
	x
	11.4.3 Demonstrate a variety of strategies to present a professional image in a variety of tourism contexts.
	

	
	
	11.2.4 Explore local heritage sites of significance and explain why the sites are significant.
	
	11.3.4 Determine the reasons why tourists visit each province and suggest ways of marketing a new tourist development in the region.
	
	11.4.4 Function as a member of a team in order to achieve team goals.
	

	 
	
	
	
	11.3.5 Examine the buying power of the South African rand in relation to other currencies and its effect on tourism.
	
	11.4.5 Select the most appropriate method to communicate in a variety of contexts.
	

	
	
	
	
	11.3.6 Explain the benefits of hosting a global event within a tourism context.


	
	
	

	TEACHER ACTIVITIES
	LEARNER  ACTIVITIES
	RESOURCES
	ASSESSMENT
	DATE COMPLETED

	Provide learners with maps of the 14 SADC countries.

Choose one SADC country and instruct learners to identify it from maps provided. Using the following criteria:

· Location in the map

· Accessibility – in terms of transport

· Infrastructure – available for tourists e.g. airports, roads

· Main attractions and tourist activities

· Health and safety risks

Allocate the 13 SADC countries to each learner to work through these countries as PoA task following the above format.
	Take notes and engage in discussions.

Read, analyse, evaluate and report on each SADC country as a tourist destination in terms of criteria provided.


	SADC map

SADC website

GSA magazine

Local newspapers, magazines from tourism board

Pamphlets from internet

Textbooks
	PoA Task for term 3
	

	Homework:  Can continue working on the PoA task.

	Enrichment/Expanded Opportunities:  Gather more information from the internet.

	Teacher Reflections:




SIGNATURES:

____________________                                  ________________                   _______________                               ____________

TEACHER




DATE


       HOD / SMT



DATE

	SUBJECT:  TOURISM          GRADE: 11      LESSON PLAN 3           TERM 3           TIME: 8 Hours (week 10-11)



	CONTENT:  


· Job creation

· Development in infrastructural services

· The multiplier effect (the impact of tourism is greater than the initial expenditure by visitors)

· Investment

· Upliftment of communities

· Foreign exchange income

· Goodwill

· Utilization of resources

· Effect of local environment

·  The various stakeholders and departments involved in organizing a global event.

Baseline assessment:

-Asks questions on important events that have taken place in South Africa.



	LEARNING OUTCOME 1: 
	LEARNING OUTCOME 2: 
	LEARNING OUTCOME 3: 
	LEARNING OUTCOME 4:

	Tourism as an interrelated system The learner is able to evaluate the tourism industry as an interrelated system
	Responsible and Sustainable Tourism - The learner is able to demonstrate an understanding of the importance and benefit of responsible and sustainable tourism on social, economic and environmental growth.
	Tourism Geography, Attractions and Travel Trends - The learner is able to source, analyse and critically evaluate information on physical features, attractions, travel trends and the impact that events/occurrences have on a destination.
	 Customer Care and Communication The learner is able to apply effective communication skills to demonstrate professional conduct, deliver service excellence and function as a member of a team.

	11.1.1 Analyse the interdependence and interrelationship between the sectors, sub-sectors and role players, and their impact on service delivery.
	
	11.2.1 Evaluate the environmental components present in the local community that are indicative of tourism potential.
	
	11.3.1 Explain why specific attractions and/or physical features are regarded as icons and determine their location globally.
	
	11.4.1 Demonstrate ways to interact effectively in a diverse environment to ensure customer satisfaction.
	

	11.1.2 Discuss ways of promoting domestic tourism and making tourism accessible to all South Africans for the benefit of the whole country.
	
	11.2.2 Draft an implementation plan to upgrade and maintain the local environment.


	
	11.3.2 Determines the transport services that operate between South Africa’s cities and gateways, and interpret transport timetables and schedules.
	
	11.4.2 Describe the correct procedures to follow when dealing with different types of customer complaints.


	

	11.1.3 Investigate and identify the knowledge, skills, values and attitudes required to function successfully within the tourism industry.
	
	11.2.3 Investigate and evaluate available infrastructure and businesses in the local community to support visitors to the area, and make recommendations for improvement.
	
	11.3.3 Analyse, evaluate and report on each SADC country as a tourist destination in terms of:

· Accessibility

· Infrastructure

· Main attractions and/or tourist activities.
	
	11.4.3 Demonstrate a variety of strategies to present a professional image in a variety of tourism contexts.
	

	
	
	11.2.4 Explore local heritage sites of significance and explain why the sites are significant.
	
	11.3.4 Determine the reasons why tourists visit each province and suggest ways of marketing a new tourist development in the region.
	
	11.4.4 Function as a member of a team in order to achieve team goals.
	

	 
	
	
	
	11.3.5 Examine the buying power of the South African rand in relation to other currencies and its effect on tourism.
	
	11.4.5 Select the most appropriate method to communicate in a variety of contexts.
	

	
	
	
	
	11.3.6 Explain the benefits of hosting a global event within a tourism context.
	x
	
	

	TEACHER ACTIVITIES
	LEARNER  ACTIVITIES
	RESOURCES
	ASSESSMENT
	DATE COMPLETED

	Unpacking of the global events:

· Olympics

· FIFA

· World Cup

· Tsunami

The impact of global events on the economy.

Positive and negative according to the following aspects of the country:

· Social

· Economic

· Political

· environmental
	Take notes of global events and the impact these have on the economy being unpacked by the teacher.
	Newspaper articles

Case studies

Magazines

Textbooks

Internet

Websites e.g. www.fifa.com
www.southafrica.info/2010.co.za
	Test (PoA)

Research

Report writing

Class discussion

Case study


	

	Give learners a case study of an event to interact as an example. 
	Interact with the case study as a group.
	
	
	

	Facilitates discussions on involvement of the various stakeholders and departments in drawing up the plans for the global event.
	Participate in the discussion as led by the teacher.
	
	
	

	
	
	
	
	

	Homework:  As determined by the teacher.

	Enrichment/Expanded Opportunities:  Newspaper articles talking about global events.

	Teacher Reflections:



SIGNATURES:

____________________                                  ________________                   _______________                               ____________

TEACHER




DATE


       HOD / SMT



DATE
TOURISM  GRADE 11                                                                       TERM 3 LESSON PLANS
Page 11

